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DearReader:

Onabeautifullatespringafternoon,twenty-fiveyearsago,twoyoungmengraduated
fromthesamecollege.Theywereverymuchalike,thesetwoyoungmen.Bothhadbeen
betterthanaveragestudents,bothwerepersonableandboth—asyoungcollegegraduates
are-werefilledwithambitiousdreamsforthefuture.

Recently,thesemenreturnedtotheircollegefortheir25threunion.

Theywerestillverymuchalike.Bothwerehappilymarried.Bothhadthreechildren.
Andboth,itturnedout,hadgonetoworkforthesameMidwesternmanufacturing
companyaftergraduation,andwerestillthere.

Buttherewasadifference.Oneofthemenwasmanagerofasmalldepartmentofthat
company.Theotherwasitspresident.

WhatMadeTheDifference
Haveyoueverwondered,asIhave,whatmakesthiskindofdifferenceinpeople's
lives?Itisn'tanativeintelligenceortalentordedication.Itisn'tthatonepersonwants
successandtheotherdoesn't.

Thedifferenceliesinwhateachpersonknowsandhowheorshemakesuseofthat
knowledge.

AndthatiswhyIamwritingtoyouandtopeoplelikeyouaboutTheWallStreet
Journal.ForthatisthewholepurposeofTheJournal:togiveitsreadersknowledge-
knowledgethattheycanuseinbusiness.

APublicationUnlikeAnyOther

Yousee,TheWallStreetJournalisauniquepublication.It'sthecountry'sonly
nationalbusinessdaily.Eachbusinessday,itisputtogetherbytheworld'slargeststaff
ofbusiness-newsexperts.

Eachbusinessday,TheJournal'spagesincludeabroadrangeofinformationofinterest
andsignificancetobusiness-mindedpeople,nomatterwhereitcomesfrom.Notjust
stocksandfinance,butanythingandeverythinginthewhole,fast-movingworldof
business.TheWallStreetJournalgivesyouallthebusinessnewsyouneed—whenyou
needit.

KnowledgeIsPower

Rightnow,IamlookingatpageoneofTheJournal,thebest-readfrontpagein
America.Itcombinesalltheimportantnewsofthedaywithin-depthfeaturereport-ing.

Colm O'Dwyer
No headline... Is the letterhead of the WSJ enough?
It gives credibility, while perhaps also feeling formal and personal?

Colm O'Dwyer
This opening beautifully describes 
the reader/target market.

Colm O'Dwyer
The emotional imagery here is powerful.

Colm O'Dwyer
I think “as I have” here is very powerful here. It’s empathetic. It gives 
the reader permission to admit these somewhat envious thoughts.

Colm O'Dwyer
The Secret is a simple, universally accepted idea. Knowledge is power.
No need for proof. The story above is the “proof”.

Colm O'Dwyer
“People like you” is another subtle but powerful three words.
It’s a form social proof. You’re in a handpicked VIP group.

Colm O'Dwyer
U.S.P.->

Colm O'Dwyer
Here’s that unversally accepted secret again, spelled out…



America.Itcombinesalltheimportantnewsofthedaywithin-depthfeaturereport-ing.
Everyphaseofbusinessnewsiscovered.Iseearticlesonnewinflation,wholesaleprices,
carprices,taxincentivesforindustriestomajordevelopmentsinWashington,and
elsewhere.

TheJournalisalsothesinglebestsourcefornewsandstatisticsaboutyourmoney.In
theMoney&Investingsectiontherearehelpfulcharts,easy-to-scanmarketquotations,
plus"AbreastoftheMarket,»"HeardontheStreet"and"YourMoneyMatters,"three
ofAmerica'smostinfluentialandcarefullyreadinvestmentcolumns.

IfyouhaveneverreadTheWallStreetJournal,youcannotimaginehowusefulitcan
betoyou.

AMoney-SavingSubscription

Putourstatementstotheproofbysubscribingforthenext13weeksforjust$44.This
isamongtheshortestsubscriptiontermsweoffer-andaperfectwaytogetacquainted
withTheJournal.

oversolotyeetpaceodeourfurbetterbuy-oneyearforS149.Yousave
Simplyfillouttheenclosedordercardandmailitinthepostage-paidenvelopepro-
vided.Andhere'sTheJournal'sguarantee:shouldTheJournalnotmeasureuptoyour
expectedpotooyyourbisarangementatanypointandreceivearefindforthe
fyoufeelaswedothatthisisafairandreasonableproposition,thenyouwillwant1
ndoutwithoutdelayifTheWallStreetJournalcandoforyouwhatitisdoingformi
lionsofreaders.Sopleasemailtheenclosedordercardnow,andwewillstartserving
youimmediately.

AboutthosetwocollegeclassmatesImentionatthebeginningofthisletter:theywer
graduatedfromcollegetogetherandtogethergotstartedinthebusinessworld.Sowha
madetheirlivesinbusinessdifferent?

Knowledge.Usefulknowledge.Anditsapplication.

AnInvestmentInSuccess

IcannotpromiseyouthatsuccesswillbeinstantlyyoursifyoustartreadingTheWall
StreetJournal.ButIcanguaranteethatyouwillfindTheJournalalwaysinteresting,
alwaysreliable,andalwaysuseful.

Sincerely,

Publisher

PRK:id
Encs.
P.S.It'simportanttonotethatTheJournal'ssubscriptionpricemaybetaxdeductible.
Askyourtaxadvisor:

Colm O'Dwyer
This is a kind of dramatic demonstration of the product and it’s stronger than saying, 
“Every issue of WSJ includes a section on inflation, wholesale prices, etc”

Colm O'Dwyer
Above, he’s saying the WSJ makes you more money without saying it.

Colm O'Dwyer
This is subtle and vague, yet fits the overall voice. Remember, the reader has been told 
reading the WSJ makes you President (more money and prestige). That’s what “useful” is.

Colm O'Dwyer
Put out statements to the proof is a snobby but fitting way of saying “take WSJ
for a test-drive and see for yourself”. $44 for 13 weeks is a lot, even today.

Colm O'Dwyer
I don’t know why, but $149 for one year seems
MUCH cheaper than $44 for 13 weeks.

Colm O'Dwyer
Make it easy for the reader to buy. Here, there’s a 
postage-paid envelope and money back guarantee.

Colm O'Dwyer
Again, fair and reasonable proposition is very snobby. Technically, it’s bad copy.
Except, it’s not when you consider the target market... a wannabe corporate Big Man.

Colm O'Dwyer
Again, a subtle restating of the promise… “Read the WSJ 
and  get promoted to President and be smug at reunions. ”

Colm O'Dwyer
“Application” is of course, the real difference-maker.

Colm O'Dwyer
This close adds credibility by not promising instant success… BUT,
the word “instant” is key. So he actually IS promising the reader success,
just not instantly. Very clever. Very sneaky. Very brilliant.

Colm O'Dwyer
Little extra benefit, here. I wonder if “Ask your tax advisor” is less innocent than it looks? 
Does the target market have a tax advisor, or do they aspire to have one? If the latter, then it’s kind of saying, WSJ readers also have tax advisors, by the way. So it’s another “cloaked” promise.
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